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The following contains statements that constitute forward-looking
statements, plans for the future, management targets, etc. relating
to So-net M3, Inc. and/or its group. These are based on current
assumptions of future events, and there exist possibilities that
such assumptions are objectively incorrect and actual results may
differ from those in the statements as a results of various factors.

Furthermore, information and data other than those concerning
the Company and its subsidiaries/affiliates are quoted from public
information, and the Company has not verified and will not
warrant its accuracy or dependency.

So-net M3, Inc.
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Company Background

2000 Sep /| Founded
Oct | Launched MR-kun service
So-net M3 2002 Mar || Acquired WebMD Japan
2004 Sep | Listed on TSE Mothers
2005 May | Alliance with Medi C&C and

Business domain entry into Korean market

Internet-based Sep || Launched QOL-kun service
healthcare businesses

Dec | Launched AskDoctors service

2006 Jun | Acquired MDLinx and entry

> M3 iInto US market
Medicine |
Media 2007 Mar'/Listed on TSE 1

Metamorphosis
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m3.com: Japan’'s #1 Physician \WWebsite
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Physicians registered in m3.com

FY2002.3Q~FY2007.4Q

(K) 159162
150154
. 6142146 F11%
131
125
119
113
104
97
g 90
g 82
72 74
50
4z 47
FY2002 FY2003 FY2004 FY2005 FY2006 FY2007

3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q
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m3.com Logins Increasing

FY2002.3Q~FY2007.4Q

(1,000 log-ins) 5,043
481D e
4659 %64 W +8%
4. 183
3,966
3,637
3,440
2,999
2,75
2,591
2,272
1,930
1,760
1,610
1,430
810
530
160200280
FY2002 FY2003 FY2004 FY2005 FY2006 FY2007

3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q
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‘M

3’s growth\

Expand our core

business
Domestic
Daveloo riew
ousinasseas
Davalgog oyarsasas
Overseas iJ, /2100 OVersezals
INSIHESSES
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Japanese Pharma’s Huge Marketing Costs

Annual costs

BN per person |
MRs |
55,000 @ ¥20mn @ ¥1.1tn
companies)

30,000 @ ¥10mn @ ¥300bn
wholesalers)

Source: MIX, Researc h by So—net M3

Copyright © 2008 So-net M3, Inc. All rights reserved.

\

J

Total cost of
whole industry.

¥1.1-1.4 tn




Physicians’ Demand for On-Line Detailing

Q. What is the ideal ratio of on-line and off-line promotional
information (“details”) from pharma companies?

A.
On-line 100% = 1,300 physicians
100% 5%
On-line
40%
50% 43%
60%
80%
100% 100%
Off-line Off-line

1=~ Demand for eDetails is quite high for busy physicians as they get the
information when it's convenient for them, not for the MR

Source: So-net M3 questionnaire to 1,300 physicians

Copyright © 2008 So-net M3, Inc. All rights reserved. 8



eDetaills Read by Physicians

FY2002.3Q~FY2007.4Q

(1,000 eDetail page views) 10,102

8,54 +399%

7,718
7,542
7,289
6,939 ... ..........
5,71
4,958
4,695
3,91
3,175
2.627
2,315
1,942
545750
29
59077089

190310
FY2002 FY2003 FY2004 FY2005 FY2006 FY2007

3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q
Copyright © 2008 So-net M3, Inc. All rights reserved.  (Note) FY2005.2Q: Incl. QOL-kun 9



MR-kun Coests Less than Reps

Physician recall

Cost to deliver 1 detall 6 e Cost per physician-recalled detail

rate
~50%
Average # of details recalled*/ Average
Real ¥10,000 | % of details clamed by | CO ¥20,000
reps in daily reports
87%
e | Average ¥285 ﬁ 8; ﬁﬂeé?ﬂdﬁcrggggfgn; e @l Average ¥320
opened
v v
= MR-kun delivery is 1/35 = MR-kun detail recall is 1/60 the
the cost of rep delivery cost of rep detail recall

* IMS recognized detail research, Research by So—net M3

Copyright © 2008 So-net M3, Inc. All rights reserved. 10



MR=-kun Increases Sales Like Reps

Off-line Reps

1 +995s

Sales increase

Non-covered

c (baselme) compared with base

>

=

e

= o) fC i | )

ompining real reps

Q) .
o I 8% I 16% with MR-kun
= Sales increase  Sales increase maximizes detailing
(&) compared with base compared with base C mpact b

4

[“MR-kun”anne has substantial power...J

Source: So—net M3
Notes: Questionnaire to 16,000 General Practitioners

Copyright © 2008 So-net M3, Inc. All rights reserved. 11



MR-kun Annual Fee Structure

MR-kun base : Contents :
Detail fee oroduction fee Operation fee

M ¥100 per detail B M3 creates content that M Basic operation, including
the client’s virtual rep sending messages to
delivers to physicians physicians and replying to

physicians’ questions

= 0T ¥20mn | ¥30mn

g' 2005 for new client S S ¥1 0/77/7

— e Previous fee:

v P us fee ¥40mn

8 — T~ -
® ¥130mn~¥150mn

= ¥7100mn ¥30mn
S ! § ¥10mn
% ¥A440mn ¥130mn
=1 —
(0p) T~
¥300mn~¥530mn

Copyright © 2008 So-net M3, Inc. All rights reserved. 12



MR-kun’s & QOL-kun’s Growth Potential in' Japan

Growth Opportunities

# of clients using 50~60
MR-kun & QOL- 32 - 4 AppX.
kun ~ Companies Compames 2-3 times

sales per Client | MRZlE)l(J)Pnn - ~500mn AppX.
increase # of products adopted and 2-3 times

# of member MDs

O
FYO7 average sales of top 10 pharmaceutical clients AppX.
FYO06:230 million yen — FY07:310 million yen (33% 4-9 times

growth )

Copyright © 2008 So-net M3, Inc. All rights reserved. 13



‘M

3’s growth\

Domestic

Overseas

= 0zric oUr cor
oLsingss

P

Develop new
businesses

Daveloy gversesls
p ~ N s YaXes
gLisifl2sses
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Growing New Business on Our Platfiorm

-

B. Develop new business
development on the
platform
mVarious types of new

« business are already

”/) incubated.

= Other 5-10 potential

business themes are

Career under consideration.

13 com / Physicans & Access ?

4 )

A. Maximize the potential of platform by:
[Increasing Physician membership |
X

[Develop new service to activate each member(PV)J

~

J

Copyright © 2008 So-net M3, Inc. All rights reserved. 15




New Business Development on the Platferm

MON )

( SasSaulsng

Research
(Japan)

QOL kun
etc.

m3.com
CAREER

AskDoctors

FY2008
Sales forecast
Assigned Above ¥20£)mn ¥10£)mn
staff 500mn  ¥500mn ¥200mn
Web-based Physician 15 v
Surveys
E-mail , banner
promotion service for 3 v
pharma companies
Promotion service for
non-pharmaceutical 4 v

companies

Job information

for physicians 2
Consumer service 1.5
Job information

0.5

for Nurse/Pharmacist

Copyright © 2008 So-net M3, Inc. All rights reserved.

= New business
already 2 billion
yen revenue in
total

= Many of the new
businesses are
run by few staff
and quite
profitable.

m Keep nurturing
other growing
businesses.

16



Web-based Physician Survey:s

1 ] EARARBED
A ERREETRE
| AU5—2y NEE

by ACNielsen
/ So-net MSJ

UH-FREH B HIADERERENRE U, TICHRERAGOCYY—
Fu MRETY. Y—EARMBLEE 105 BT, BUTH SO HICRSIESEERL
TEFLE.

SLERIBRE - 1,000 ARIADMAEZ BiE24BHE0IAICHT
EICHBLIL.-- EROF~—ARTEHEWMLTHILD1DIA 'S
[ Y R BSOSy MIMFBE%, ERMED T ELEHR

[ BEVAROERICEDNZ®. €5 L THINETORRAD S SEERS LV S BOHUSRE
DEEENEL, - SEUY—FEFRRLT. CNETOT— 7y bUY—FICWE 85— T —TH
BIEEA N INETICERLET L0, COAE— FRCRBUIL AL — FEFTEL. 27U
FA—LONSYASHATIELRDS - - ARRUR T T4 VIBE YT T4V IRBR

I-y—=—litY -l —aHAat (&7 /%N
B/ - mEYv7)Lo | 03-5573-89308 / researchkun@acnielsen.co.p
SHR. SELESbER | YRy b TARU-HREE (LB )
03-5420-2819 / research-kun@so-netm3d.com

“Yy—3a

| Example: 500 physician survey |

Traditional method

Paper-based

Required

Period Approx.lo weeks

¥10mn ~
¥15 mn

Contains mixture

IS on quantity

Copyright © 2008 So-net M3, Inc. All rights reserved.

of good and poor ReltEli
samples as focus diaE.

Speed:

50 times

Online survey

1~-3 days

¥5.50 mn

Can conduct more

targeted research
Example: Survey to

target MDs of a specific
product of a certain
company

MDs of university
hospitals specialized in
diabetes etc.

“Research-kun”

17



m3.com CAREER

m3.com CAREER Hospitals

Fees for job
R g % advertisement
e gz T2 | = Forl1month ¥100,000
— S 5 | = For3months ¥200,000
S Sl e (‘BD » | = For 6 months ¥300,000
S = el e | |ya e =
A O | B R T B ® | = Service has been
¢ h2 i = profitable since the 1st
/@\ - ) month of its launch
¥
ﬁ%\ mal m This page also contributes
: to gathering physician
" ] members

Look for job m3.com sub-site matches job Advertise job
openings openings and job seekers openings

Copyright © 2008 So-net M3, Inc. All rights reserved. 18



Expansion off AskDoctors

<Started PC service> <Expanded to 3 major mobile <Alliance with Yahoo!
carriers’ official site> JAPAN>
'05 Dec '06 Apr '06 May '06 Oct ‘07 Apr

L5 Doctors

T BRI, MR b o oL T, (AT PRBRE

HLLOEEDORMRIC Q
MRERHFWREE !

au

by KDDI

SoftBank

AskDoctors
Answer Engine

4 )
= More than 1,800 physicians are answering to questions

= ¥315/month,and able to ask up to 3 questions a month

= Response rate, more than 90%

= More that a million Q&A archives , which user can search

- J

Copyright © 2008 So-net M3, Inc. All rights reserved. 19




Membership off AskDgctors

FY2005.1Q~FY2007.4Q

(Members)

334,000
294,000

252,000
214,000
186,000
158,000
135,000
103,000
78,500
45,300
1’20011,800 I
|

FY2005 FY2006 FY2007
IQ 2Q 3R 4Q 1Q 2@ 3Q 4Q 1Q 20 3Q 4Q

Copyright © 2008 So-net M3, Inc. All rights reserved. 20



‘M

3’s growth\

= gerid ouUr core
ousifess

Domestic

Overseas Develop overseas

businesses

Copyright © 2008 So-net M3, Inc. All rights reserved.
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Development in the US

HemeOnc
Linx

MDLinx

Today's Top Medical Abstracts.

Hellg,
Dr Longfamitynamed

Visit zolinza.com to learn more about

=
Zolinza

[vorinostat] capsules

Home
General HemeOne

Conferences
Jobs
Messages
Newsletters

My Library

Topics in HemeOnc

» Alternative Therapies
> AnemiasP olycythe mia

» BMTISCT

» B asic Science/Genelics

» Bone/Cartilage
> Breast

» Carcinogenesis

» Coagulation/Bleeding Dz

» Galorectal GancerPolyps

» Dermatologic Oncology
» DiagnosticsiRadiology
» Economics of Medicine
» Endocrine Oncalogy

» Gl Oncology

» Gynecologic Oncology
» Head and Neck

» HepatobiliaryPancreas
» Gl Oncalogy

» Gynecologic Oncology
» Head and Neck

» HepatohiliarwPancreas
» Leukemia f Lymphaorma
» LungiThoracic Oncology
> Myeloprolife rative Dz

» Meurologic Oncology

> Pain/Palliative Care

» Pediatric Heme/Oncology

» PharmacologyTherapy
» Popular Press

» RenaliUrologic

» Side Effects

> Soft Tissuel
SarcarmaTransfusion

» Medicine

Help

Messages

= Today's Hot Topic: Making Cigarettes More Addictive
by John Srith, phD. MOLinx

= Top 20 Articles of 2006: What your colleagues were reading
by John Stmith, phO. MDLirx

=+ Neupogen studies: Updated prescribing research
by John Smith, phD. MOLinx

= Pipeline updates: Weekly clinical study updates
by John Smith, phD. MOLinx

= Pipeline updates: Weekly clinical study updates
by John Smith, phD. MOLins

»» Full List

» Receive daily email updates on General Hemeonc

Article Search

Keyward:

Search:

All MDLinsx vi
Published:

Past Manth = |
Sort by:

# Date  Relevance

—

@ MERCK
S
SERVICES.

Your direct link to
Merck Resources

PRODUCT
INFORMATION

» Receive daily email updates on General HemeOnc

Indexed Journals: Joumal of Clinical Oneology, Gancer Research, Annals Oneology, more._

17 Available Pages
First Prev 1 2 3 4 59 6 7 B 9 10 Next Last

THAT RIVALS LASER i S : ne
cR COST PER PAGE. P~

Copyright © 2008 So-net M3, Inc. All rights reserved.

MEDICAL
SYMPOSIA

View & Download
Online Resources

= Leverage MDLinx, Inc. (100%6

owned Subsidiary ) started

“Messages” (US version of MR-
kun)

— Washington D.C.

— 26 employee

— 220K medical professionals
as member

m Invested $2mil in FY2007 to

launch ”"Messages”

m Started service in Oncology

m Already received orders from

one of the three largest global
pharmaceutical firms

22



MDLInx (US):Member Coverage by Specialty

Oncology area Rheumatology
(% ; 100%=8,000 specialist) (% ; 100%=4,200 specialist )
47.7

45.0

29.4

11.0 14.1

114 115 137

BEE

FY2006 FY2007 FY2006 FY2007
4Q 1Q 20 3Q 4Q 4Q 1Q 20 3Q 4Q
(Oct~Dec) (Oct~Dec)
_ i

Succeeded in acquiring half of oncologists in the U.S.
Applying the know-how to rheumatology area from
march 08

Copyright © 2008 So-net M3, Inc. All rights reserved. 23



evelopment in

Korea
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BOARD MG Sponge  Freeboard  Salon  Muzzima S 20E LEY 2| HOE POLL

CLUBE 28 L2 S-UST B2 Y ozs S8 w2

MEDIA Info Center MG Column  Interview T Media

LIBRARY MATURE &skZDoc  With Expent RIS MG-Search ‘Weblink

FUN Carloon  Story  Music Book  Movie

CLINICBIZ ZHFE YHE FYS HEE MFH UM HELSE 2A=77= 2ZEEH e-0HIE
MG SHOP MG SHOP

VS E= 2 53] OIE Y 2S5 Do I 2 e =t (SE) VIS 23 AN SRR =2

= Leverage Medi C&C (40%
owned Subsidiary, and
control the company by
having majority of the
board)

— Seoul
— 9 employee
— 62K Physicians

m Started MR-kun from
March 2006

Copyright © 2008 So-net M3, Inc. All rights reserved. 24



Consolidated! P/LL Statement for FY200Y7

(yen million)

Sales Breakdown by Business Segments

FY2006 FY2007 YoY Growth
Sales 5,729 7,475 +31%
Operating income 2,677 3,597 +34%
Ordinary profit 2,779 3,734 +34%
Net profit 1,609 1,965 +22%

Marketing Support 4,776
Research 414
Others 537

Copyright © 2008 So-net M3, Inc. All rights reserved.
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M3’s Margins have Constantly Grown

60
50
40
30
20
10

-10

-90

Changes in Ordinary Profit Margin

(unconsolidated)

- 532 _ 281
464 ,"
I 40.6 _g— _———°
- 35.1 /,y' 48.5 50.0
28.7 ,:’/‘ 43.9 (consolidated)

D))

° -86I.5 | | | | | | J

FY2000 FY2001 FY2002 | FY2003 FY2004 FY2005 FY2006 FY2007
(6 months)

Copyright © 2008 So-net M3, Inc. All rights reserved. 26



Consolidated Sales Trend

¥ 7,475 mil

5,729

FY2003

(%)
19.1

FY2003

FY2004

FY2004

FY2005 FY2006 FY2007

—

FY2005 FY2006 FY2007

Copyright © 2008 So-net M3, Inc. All rights reserved.

gverseas
gevelopment

New business
HIEED
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Annual Results & Forecast for FY2008

Ordinary Profit & Net Profit
(¥ mn) (¥ mn)

8,800 Ordinary net profit
profit

4,200
3,73

(Forecast) _9393 (Forecast)

FY FY FY | FY FY FY FY FY FY FY FY FY FY FY FY FY FY FY
2000 2001 200212003 2004 2005 2006 20072008 2000 2001 2002 | 2003 2004 2005 2006 2007 2008
(6 months) (6 months)

Copyright © 2008 So-net M3, Inc. All rights reserved. 28



Creating New Value in Healthcare

= M3
Medicine
Media
Metamorphosis

=» Healthcare sector is huge...
- Japanese national spending on medical services is
approximately ¥30tn (approximately ¥50tn if
peripheral businesses are included)

= Equivalent to 10% of Japanese GDP
= Sector controlled by only 250,000 people, e.g.,
physicians, representing only 0.2% of the population

=2 M3 aims to create new value in this sector
So-net M3 ° | -

Solve the issues and problems of the medical sector
- With new and unique business models
- While focusing on areas were we can add high value
(e.g., have high profit) to boost our enterprise value

Source: Ministry of Health, Labour and Welfare, the Japan Medical Association, So-net M3

Copyright © 2008 So-net M3, Inc. All rights reserved. 29



