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The following contains statements that constitute forward-looking
statements, plans for the future, management targets, etc. relating
to M3, Inc. and/or its group. These are based on current
assumptions of future events, and there exist possibilities that
such assumptions are objectively incorrect and actual results may
differ from those in the statements as a results of various factors.

Furthermore, information and data other than those concerning
the Company and its subsidiaries/affiliates are quoted from public
information, and the Company has not verified and will not
warrant its accuracy or dependency.

M3, Inc.
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Company Background

Business domain

Internet-based
healthcare businesses

Name

= M3
Medicine
Media
Metamorphosis

2000 Sep

Oct
2002 Mar
2004 Sep
2005 May

Sep
Dec
2006 Jun

2007 Mar
2008 Oct

2009 Apr

2010 Nov

Founded

Launched MR-kun service
Acquired WebMD Japan
Listed on TSE Mothers

Alliance with Medi C&C and
entry into Korean market

Launched OOL-kun service
Launched AskDoctors service

Acquired MDLinx and entered
into US market

Listed on TSE 1

Opened “MedQuarter.de” to
enter into Europe market

Acquired Mebix and entered
into clinical trial market

Acquired EMS Research and
established global research
physician panel
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Impact of Earthquake Disaster

MR-kun

m Most of clients stopped for sending eDetail
temporarily.

Research

m Stopped survey for 2 weeks after disaster
during seasonal high demand at fiscal year-
ending.

m3MT, QOL-kun
m Clients withdrew advertisement temporarily.

Consumer business

m Decrease new membership

g

Impact for sales in FY2010 was
approx. A¥Y200M~ A¥300M

oh Support Activities

For consumer

m Provided AskDoctors for free to sufferers.
(used by over 45,000 people)

For medical professionals

m Opened special section for information
exchange in Doctors Community.

m Opened specialized site.
— Customized BBS for each of hospitals and
clinics in Tohoku district.
— Matching site for medical support needs.
m Record highest access per day at m3.com

Monetary donation

m Monetary donation from M3 group and users
reached to ¥100M. We will continue this
action.

g

Operated about 10 projects
to support

Copyright © 2011 M3, Inc. All rights reserved.



Impact of Earthquake Disaster

Weekly trend - number of MR-kun eDetails read by physicians vs past year

osee

-50%
Feb. Mar. Apr.

I€=" Clients stopped all promotional activities, including sending MR-kun messages,
for a while after the disaster.

Activities at the most of the clients are back to track by now.

Copyright © 2011 M3, Inc. All rights reserved. 5



Sponsor-free

rMedicaI News

Search engine

search

Research Paper

Web-based
medical tools
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Sponsored

m3.com MR-kun

Sponsor
messages




Physicians Registered in m3.com

FY2002~FY2010

(1,000)

205

188

174
162

146
125

47

FY2002 FY2003 FY2004 FY2005 FY2006 FY2007 FY2008 FY2009 FY2010
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Expand our core
business

o, ™
M3’ s growth 4[ Develop new J

businesses
\ " y
Develop overseas
‘l Verseas | ‘ businesses }
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Japanese Pharma’s Huge Marketing Costs

Annual costs

B per person  §
MRs |
55,000 @ ¥20mn @ ¥1.1tn
companies)

\

(Phalr\r,r:;ze?nical 30,000 ° ¥10mn e ¥300bn

wholesalers)

J

Source: MIX, Researc h by M3

Copyright © 2011 M3, Inc. All rights reserved.

Total cost of
whole industry

¥1.1-1.4 tn



Physicians’ Demand for On-Line Detailing

Q. What is the ideal ratio of on-line and off-line promotional
information (“details”) from pharma companies?

A.
On-line 100% = 1,300 physicians
100% 5%
On-line
40%
50% 43%
60%
80%
100% 100%

1= Demand for eDetalls is quite high for busy physicians as they can get
the information when it's convenient for themselves, not for MR

Source: M3 questionnaire to 1,300 physicians

Copyright © 2011 M3, Inc. All rights reserved. 10



MR-kun eDetails Read by Physicians

FY2006~FY2010

(1,000 eDetail read)

43,560

FY2009 vs FY2010
+24%

The growth will be
accelerated in the
second half of FY.

FY2006 FY2007 FY2008 FY2009 FY2010

Copyright © 2011 M3, Inc. All rights reserved. 11



MR-kun Annual Fee Structure

|

9Seyd lelju|

|

|

SJUaI o doj

MR-kun base : Contents

¥100 per detall

M3 produces web
contents shown on
MR-kun

Operation fee

Basic operation, including
sending messages to
physicians and replying to
physicians’ questions

|

¥70mn ¥20mn ¥30mn
" 5005 for new client S g ¥10mn
“Neomn ¥40mn
— — _—
¥130mn~¥150mn
¥60mn
S ¥250mn ¥150mn ¥10mn
¥70mn
— — _—

The average of top 5 clients. ¥480mn

Copyright © 2011 M3, Inc. All rights reserved.
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MR-kun Increases Sales Like Reps

Off-line Reps

1 +995s

Sales increase

Non-covered

(baselme) compared with base
5 "Combining real reps |
ombining real reps
o + + )
5 8% 16% with MR-kun
< Salesincrease  Sales increase maximizes detailing
o compared with base compared with base klmpact )

4

[“MR-kun”anne has substantial power...J

Source: M3
Notes: Questionnaire to 16,000 General Practitioners

Copyright © 2011 M3, Inc. All rights reserved. 13



MR-kun’s Growth Potential in Japan

Growth Opportunities

t N i :
# of clients | 27 50~60 < Peprox
using MR-kun | : Companies Companies 2 times
N )
— | X
~500mn
Sales per - MR-kun | < ApPpProx.
Client - Approx.240mn : SRl 2 times
: K adopted
\ J « # of member MDs
- v
( Fﬁ\(l)zra::()rev%r.\ue from to::)Y11((; Zt;a(:ma.llcflients > Approx.
million yen — million yen -
(23% growth ) 4 times

Copyright © 2011 M3, Inc. All rights reserved. 14



Expand our core
business
M3’ s growth B Develop new
businesses

Develop overseas
‘l Verseas | ‘ businesses }
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New Business Development on the Platform

Assigned apogve

staff 1,000mn ¥1,000mn ¥750mn

FY2011SalesForecast

¥750mn ¥0mn

Research

Web-based Physician 5
(Japan)

Surveys

E-mail, banner
promotion servicefor 5
pharma companies

MmM3MT

QOL kun
etc.

Promotion service for 8
non-pharma companies

Consumer

. Consumer service 3
Business

5

Evidence solution
service 100

Job information

for Physicians, 60
Pharmacist

Online clinical

reservation system 15
for patient

o M3 Career

Adelplsgns
91epl|osuo

iTICKET

O

Y

= Revenue from the
new businesses

( will exceed the
revenue of MR-
kun in FY2011.

(

= Many of the new
businesses are

v run by few staff
and quite
profitable.

(

Copyright © 2011 M3, Inc. All rights reserved. 16



Evidence Solution Business — Mebix

Drug
launch

Clinical trial Evidence building

* Post Marketing Surveillance

qople
en
L < CROs > No1 company in Japan for
EBM data collection

. . supporting clinical trial
for launched drugs

—— o ——————— — — —

/ “Plan to (& X
griven "\ EXpa“d ﬁm M & Bi><

o o e e e o o e e e E e e o

= Adopted by PMDA in a PMS project.
(PMDA: Pharmaceuticals and Medical Devices Agency)

= Expanding presence in clinical trial: a couple projects in negotiation
(USD several million) .

Copyright © 2011 M3, Inc. All rights reserved. 17



Mebix —Restructuring Produced Positive Outcome

e

[ Financial performance in Mebix(Apr. — Mar. )* ]
Sales S.G.A 0.P.

( +2% ) [ A38% ) (Turn to black)

¥1,826m ¥1,860m ¥736m Contribution ib M3

+¥73m

FY2009 FY2010 FY2009 FY2010 FY2009 FY2010

I®=" Increased sales while reducing S.G.A. The restructuring made
Mebix more “leaner”.

*FY2009 results are calculated by multiplying Jul.-Mar.(9month) results of FY2009 by 4/3 times.
Copyright © 2011 M3, Inc. All rights reserved. 18



Mebix — Participating Physician Recruiting via m3.com

Number of registered case by SMO ]

400 |

300

JaquinN

100 |

200 |

m3.com CompanyA B C D E F G

am SMO .y

I Proved case acquisition capability via m3.com. Plan to enter into
clinical trial area (pre launch development for drug approval) .

Copyright © 2011 M3, Inc. All rights reserved. 19



M3 Career, IncC

AI\AM M3, Inc. m
= Direct relationship both

= Media power. o.f m3.com . | ™ with employers (clinics
— 205K Physicians Full-line service and etc) and job seekers

— 74K Pharmacist platform for best (physicians, pharmacists)

= Experience in the mrgtcih bertwe:CT_ . = Experience in the
recruiting ad business for - |cl)<oye Sandjo employment agent
medical professionals \see ers y business for nurses and

care workers

& SMS

Best masching Buest walus

[ FY2010 Operating Profit ] = Improvement in operation
efficiency.

¥82M ¥87/M

¥69M = Development of newly-hired

staff in productivity.

l v
Continue growth in FY2011.

AY62M
1Q 2Q 30 4Q

Copyright © 2011 M3, Inc. All rights reserved. 20




Acquisition of ITICKET

Web-based reservation system for clinics

HEa=E BE-

| 52 Carrlll s
. ;;' . - ‘;I 'U'—”
=% BROLBI SOILH SIS
7 = '\m...:] AW = -:- 1'55 8 1.:'"-3 c =

I ,
_@_:.

Internet

1= Used in 1,000+ clinics , more than 1 million unique users per month,

more than 420,000 members (mostly moms with little kids)
registered to the pan-clinic site. ...became one of the largest “mom”

platforms in Japan.

Copyright © 2011 M3, Inc. All rights reserved. 21



Consumer Business has Started

ASP : Reservation for : : .
medical care Media business Consumer business

Clinic Users Clinic Media Mobile Media Charged Option
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0 2 tEE 5L BLEM
MEm LSt
SEDLTE ® TICKET corparation
é@%ﬂ%u?.ﬂﬁ? | &*LT:J:}_)I/
: : . . . , —_— m TG A—IL
05 '06 '07 '08 '09 '10 s TCETA—)L
Fee Struct I
<Fee Structure> <Fee Structure>
. : <Fee Structure>
= Initial Fee:498,000yen / Clinic ~ = Clinic Media:1,500,000yen / Month ~
= Mobile Media:130,000yen / 2Week ~ = 210yen/Month

= ASP Service:11,400yen / Month -~

= Ticket Media:750,000yen / Project ~ Registered by 5,000+ members

— in 2 months from launch.
Over 1,000 Clinic Advertising cost : zero

Withdrawal: very few.
Copyright © 2011 M3, Inc. All rights reserved. 22




Expand our core
business

M ™
M3’ s growth 4[ Develop new J

businesses

\ J

Overseas Develop overseas

businesses

Copyright © 2011 M3, Inc. All rights reserved. 23



Development in the US

HemeOnc
Linx

MDLinxX

Today's Top Medical Abstracts.

Hello,
Dr.Longramilynamed

Home
General HemeOnc

Conferences
Jobs
Messages
Newsletters
My Library

Topics in HemeOnc
» Altenative Therapies

> AnemiafPolycythemia

> BMTISCT

> B asic ScienceiGenetics
» BoneiCartilage

» Breast

> Carcinogenesis

» Coagulation/Bleeding Dz
> Colarectal CancenPolyps
+ Dermatologic Gncology
» Diagnostics/Radiology

» Ecanomics of Wedicine
* Endocrine Oncology

> Gl Oneology

> Gynecologic Oncalogy

> Head and Meck

> HepatabiliaryiPancreas

> Gl Oncology

» Gynecologic Oncology

> Head and Meck

+ HepatabiliaryiPancreas

> Leukemia f Lymphaoma

» Lung/Thoracic Oncalogy
> Myeloproliferative Dz

> Meurologic Oncology

> PainsPalliative Care

» Pediatric HemefOncalogy
* Pharmacology/Therapy

» Papular Press

» RenalfUralagic

> Side Effects

» Soft Tissues
SarcomaTransfusion

> Medicine

Help

Visit zolinza.com to learn more about

N
Zolinza’

[vorinostat] capsules

Messages
= Today's Hot Topic: Making Cigareties More Addictive
B’ by John Srnith, phD. MDLinx<

= Top 50 Articles of 2006:. Yhat your colleagues were reading
€3} by John Smith, phD. MDLin<

-+ Neupogen studies: Updated prescribing research
by John Smith, phD. MDLin<

clinical study update

l = Pipeline updates:
y by John Smith, phD. MDLin<

= Pipeline updates: study update:
by John Smith, phD. MDLin<

»Full List

Aricle Search

Keywaord:
Search:

All MDLins= -
Published:

Past Manth

Sort by:

& Date C Relevance

@’SEE\?’[EES"

Your direct link to
Merck Resources

Click tabs for more
informatian>

PRODUCT
INFORMATION

» Receive daily email updates on General HemeOnc

Indexed Journals: Journal of Clinical Oncology, Cancer Research, Annals Oncology, more...

17 Available Pages
1 2 3 4 8§ 6 7 8 8 10 Next Last

First Prev

THAT RIVALS LASER
ER COST PER PAGE.

Copyright © 2011 M3, Inc. All rights reserved.

MEDICAL
SYMPOSIA

View & Download
Online Resources

“M3 Messages” (US version of
MR-kun) started on MDLinx
(merged with M3 USA in Mar.
2009).

— Washington D.C.

— 365K medical professionals
(incl. 125K physicians) as
registered member

Adding members rapidly (over
20%b increase In this quarter)
using new promotion method.
The trend will continue several
quarters.

Expanding both “M3 Messages”
and “MDLinx Clicks”.

“Orders vs budget” in FY2011
Is higher than that in FY2010.

24



Sales Breakdown of M3 USA (Including EMS Research)

[ Sales Breakdown of M3 USA ]

¥1,460M

» Marketing Support
—Both “M3 Messages” and "MDLinx
¥1,018M Clicks” are growing.
//

— Expanding the range of services to
meet pharmaceutical clients’ needs

Marketing
Support » Research
—Increase of registered physicians
in MDLinx drives growth.
Research

—Acquired EMS Research Ltd. in
Nov. 2010. Realized 1M+ global
research physician panel.

FY2009 FY2010

Copyright © 2011 M3, Inc. All rights reserved. 25



Global Research Panel

( Research panel of over 1M physicians.
( Research Area: Japan, U.S., Europe, China, South Korea
{ Offers multi-regional research capacity for global clients.

v

Meets increasing demands of global survey from pharma clients.

Global Research Panel (Number of Physicians)

Japan ™ 200k )

U.S. i 120K

Europe TP 300K > W‘WEEEEE‘E‘FW
China* ﬂ"ﬁ"ﬁ"i 350K Physicians
South Korea‘i 50K )

*Exclusive alliance in research with DXY
Copyright © 2011 M3, Inc. All rights reserved. 26



Consolidated P/L Statement for FY2010

[ Breakdown by Business Segments
(yen million) FY2009 FY2010 YoY Growth
Sales 9,201 11,193 +22%
Medical Portal
Profit 5,581 6,483 +16%
Solution Profit A288 A58 %
Sales 1,105 1,585 +43%
Overseas
Profit A7l 55 -%
Sales 254 310 +22%
Others
Profit 21 190 +790%

Copyright © 2011 M3, Inc. All rights reserved. 27



Consoli. Sales Analysis (vs P.Y.)*

(yen million)

FY2009 Act 11,811

B
= MR-kun Increasing order
= S
& Research, Research and AskDoctors
o Others expansion
e it
© Career Consolidate M3 Career
Evidence . S S
Solution | ConeoldaeMebx
- Expanding “M3 Messages” and
Overseas *  research service

(Absorbed forex impact : -127mil yen)

Others 56 Contribution from iTicket

l ..............................................................................................................................
FY2010 Act 14,646

B
I§E=" Steady growth momentum continues.

* Sales to outside customers
Copyright © 2011 M3, Inc. All rights reserved. 28



Consolidated Sales Trend

(yen million) 17,250
14,646

11,811

7475 8,534

(%)
- *+7 S N S S S
- R27 29 31

40 143 | ,3  New business
(domestic)

FYO3 FY04 FYO5 FYO6 FYO7 FY08 FY09 FY10 FY1lFct

Copyright © 2011 M3, Inc. All rights reserved. 29



Annual Results & Forecast for FY2011

[ Sales ] [ Ordinary Profit & Net Profit ]
(¥ mn) (¥ mn)
17,250 7250
P Net Profit
14646 B Ordinary profit 6,143
11,811
8,534
7,475
5,729
3,854
1 5632’276
107 480 81

FY FY FYFY FY FY FY FY FY FY FY FY FY FY FY] FY FY FY FY FY FY FY FY FY
00 01 02f03 04 05 06 07 08 09 10 11 00 01 02f 03 04 05 06 07 08 09 10 11

(6months) Fore (6months) Fore
oo o]

cast
Copyright © 2011 M3, Inc. All rights reserved. 30




Presuppositions for FY2011 Forecast

MR-kun

Research,
Others

Career

Evidence
Solution

Overseas

Disaster

M3

M3 Career

N %Y ¢ % N N LN

Expand at the same pace as FY2010.

Plan conservatively in research and QOL-kun (close to same
revenue level with FY2010)

Grow sales +40% by increasing number of candidates, improving
operation efficiency, and adding career consultants .

Grow contribution from an ongoing large project.
Expect 50% realization of new projects under negotiation.

Expand marketing support and research steadily, plus addition of
EMS Research.

Approx.A¥200M~ A¥300M impact on sales: delay starting new
project.

Plan to add approx.50 staff (+35%), mainly engineer and sales staff
for pharmaceutical companies.

Plan to add approx.35 staff (+60%), mainly career consultants.

Copyright © 2011 M3, Inc. All rights reserved.
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Creating New Value in Healthcare

= M3
Medicine
Media
Metamorphosis

=» Healthcare sector is huge...
- Japanese national spending on medical services is
approximately ¥33tn (approximately ¥50tn if
peripheral businesses are included)

- Equivalent to 10% of Japanese GDP
= Sector controlled by only 270,000 people, e.g.,
physicians, representing only 0.2% of the population

= M3 aims to create new value in this sector

- Solve the issues and problems of the medical sector

- With new and unique business models

- While focusing on areas were we can add high value
(e.g., have high profit) to boost our enterprise value

Source: Ministry of Health, Labour and Welfare, the Japan Medical Association, M3

Copyright © 2011 M3, Inc. All rights reserved. 32



